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Welcome to the Rakuten Affiliate Network! 

 

Since our beginnings in 1996 as LinkShare, we have grown to become one of the 

largest affiliate networks and part of the Rakuten family of companies with offices in 

New York City, San Mateo, Chicago, Tampa, London, Sydney, Sao Paulo, Tokyoéand 

growing. We are proud that Rakuten Affiliate Network (formerly Rakuten LinkShare) has 

been ranked #1 affiliate network by our customers in the mThink survey five years in a 

row at this writing.  
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If you havenôt already signed up as a publisher in the Rakuten Affiliate Network (RAN), 

you can do it now. Itôs free!  

As a RAN publisher, you have access to many of the leading brands, latest tools and 

technology and outstanding support that continue to earn us the sterling reputation that 

we strive to continue to earn every day.  

About this guide 

 

Intended audience 

This Getting Started Guide is designed to cover most of the basics for new publishers 

(who just signed up with the RAN) all around the world. However, some items discussed 

will vary slightly by country, so your Customer Support and Network Development 

teams can help you with additional country-specific information, where appropriate.  

Language 

All of the material in this guide, along with all of the linked information will be in US 

English. 

Topics 

Here are the topics included in this guide: 

¶ What is affiliate marketing?  

¶ Affiliate marketing terminology 

¶ How to log in to your account 

¶ 5 Easy Steps to Get Started with Rakuten Affiliate Network 

1. Set up your publisher accountðso youôre ready for business!  

2. Select and join advertiser programs 

3. Get affiliate links and publish them to your website 

4. Run reports on your affiliate program progress 

5. Get paid commissions 

¶ Get more familiar with your publisher dashboard 

¶ Take advantage of additional tools to save you time and effort 

¶ How to use APIs/Web Services to access tools and reports 

https://signup.linkshare.com/publishers/registration/landing


Getting Started in the Rakuten Affiliate Network: A Guide for New Publishers  

 

© 2016 Rakuten Marketing ï All Rights Reserved 
 

5 

What is affiliate marketing? 

 

Affiliate marketing is a type of performance-based marketing that rewards affiliates 

(publishers) for sales or other actions brought to the merchant (advertiser) by the 

affiliateôs actions. You are now empowered to earn commissions from your website, 

email marketing and social media channels. Weôre here to help you get up and earning 

as quickly and easily as possible! 

If youôre not already familiar with how affiliate marketing works, you can watch videos 

and read more information in our Publisher Help Center. Here is a basic explanation:  

  

https://rakutenlinkshare.zendesk.com/hc/sections/200173566-Affiliate-Marketing-101
https://rakutenlinkshare.zendesk.com/hc/sections/200173566-Affiliate-Marketing-101
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Affiliate marketing terminology 

 

As with most industries, affiliate marketing has its own set of terms. RAN has put 

together a comprehensive glossary of common affiliate marketing terms in our Publisher 

Help Center.  

To get you started, here are a few of the key terms you should know:  

¶ Account related terms 

o Advertiser, Merchant, Brand = A person or organization selling products 

or services on the web.  

o MID = The Merchant ID (MID) is a unique number used in the RAN to 

identify the advertiserôs affiliate program. 

o Publisher, Affiliate = A publisher is a person or organization running a 

website that partners with one or more online advertisers. The publisher 

places links on its site to promote the advertiser's products or services. In 

exchange, the publisher receives a commission for all valid transactions it 

has referred. 

o SID = The Site ID (SID) is a unique number used in the RAN to identify 

different marketing channels. Our support team can use your site ID to 

locate your record, so please include it in any communications you send 

us. 

o Affiliate ID (Encrypted ID) = The 11-character alphanumeric code unique 

to a publisher. This can be found in your RAN linking code, following ñid=ò 

and before ñ&offerid=ò. Also known as the encrypted ID or tracking ID. 

Please note: the tracking code is not your RAN user name or SID. 

 

¶ Key performance metrics 

o CTR = Click Through Rate or CTR is obtained by dividing the number of 

clicks by the number of impressions. CTR is a good way of measuring the 

effectiveness of a campaign. For example, if your banner ad was delivered 

100 times (impressions) and one person clicked on it, then the resulting  

CTR would be 1 percent. 

o CR = Conversion rate is the percentage of clicks on an affiliate link that 

lead to a sale or other commissionable item.  

o EPC = Earnings per Click or EPC is obtained by dividing the commissions 

earned by the number of clicks (click-throughs) that generated these 

commissions. RAN uses Earnings per Hundred Clicks as it is easier to 

read. EPC is useful for measuring the revenue potential and conversion of 

https://pubhelp.rakutenmarketing.com/hc/en-us/articles/201014973-Glossary-of-Terms
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your links. For example, if a link received 1000 clicks, and generated 

$5.00 in commissions, EPC would be shown as $0.50. 

o AOV or AOS = Average Order Value or Average Order Size represents 

the sum of sales divided by the number of orders. 
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How to log in to your account 

 

To begin using the tools and services to monetize your website, youôll need to log in to 

your new publisher account. From the Rakuten Marketing website 

http://marketing.rakuten.com/affiliate-marketing, click on the Login tab in the upper right 

corner, to select Rakuten Affiliate Network. From there, youôll see the Log In Screen: 

 

Enter your username and password and click Log In. (You should have received these 

credentials in your welcome email message when you registered for the RAN.) 

If you encounter any difficulties, review the related Help Center articles or contact 

Customer Support.  You can find detailed Customer Support information at the end of 

this guide.  

  

http://marketing.rakuten.com/affiliate-marketing
https://rakutenlinkshare.zendesk.com/hc/en-us/sections/200344238-Login
https://rakutenlinkshare.zendesk.com/hc/en-us/articles/201695777-What-is-the-best-way-to-contact-Publisher-Support-
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5 Easy Steps to Get Started with Rakuten Affiliate Network 

1. Set up your publisher accountðso youôre ready for business! 

It is important to take a few minutes to properly and completely set up your account in 

the Publisher Dashboard so we can help advertisers find you for a mutually beneficial 

partnership. Make sure you fill this information out completely and keep it up to date. 

You can watch a short video tutorial on how to update your contact information and 

account profile.  

¶ Account profile: Complete the requested information about your website 

traffic sources, customer reach, paid placement opportunities, user-

generated content, newsletters, mobile apps, and downloadable software 

applications you have developed. Learn more about your account profile 

in the Help Center. 

 
 

https://rakutenlinkshare.zendesk.com/hc/articles/205291145-How-to-Update-Your-Contact-Information-Account-Profile-VIDEO-
https://rakutenlinkshare.zendesk.com/hc/articles/205291145-How-to-Update-Your-Contact-Information-Account-Profile-VIDEO-
https://rakutenlinkshare.zendesk.com/hc/en-us/sections/200280148-Account-Profile
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¶ Account Info: Check and complete the requested information about your 

company, master account contact, and your preferred payment method(s). 

Payments may be received as checks, direct deposit or PayPal payments based 

on the country of your registered account address. Be sure to review the 

information about the payment options, including the PayPal option for receiving 

your publisher commission payments. By selecting this option, you may gain 

access to many additional advertisers and brands around the globe.  

 
Read more about updating your account information. 

https://pubhelp.rakutenmarketing.com/hc/en-us/articles/200950338-What-are-my-options-for-getting-paid-Payment-Options-Table-
https://rakutenlinkshare.zendesk.com/hc/sections/200344168-Update-Account-Information
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¶ Payment Info: Here you can view the status and details of your affiliate 

commission payments, history of advertiser payments, search for a specific 

order, or find out about a transaction.  

 

¶ Marketing Channels: Marketing channels are used to manage multiple websites 

or marketing channels independently. Each marketing channel consists of 

separate website attributes, advertiser relationships, reports, and user 

permissions. Itôs very important to include pertinent information in your short 

description of your website that advertisers are likely to want to know about, such 

as your particular niche, social media promotions, and links to additional 

documents such as your sell sheet and rate card for paid placements and other 

https://pubhelp.rakutenmarketing.com/hc/en-us/articles/200929399-Sell-Sheet-One-Pager-Template
https://pubhelp.rakutenmarketing.com/hc/en-us/articles/201366885-Rate-Card-Template-for-Placement-Opportunities
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promotions.  
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You switch from one channel to another by selecting the channel name at the top 

of any page. It is important to be sure you are viewing the appropriate 

marketing channel for your current activity, like applying to advertisers or 

running reports, before you take action in the dashboard. You can edit 

settings on existing marketing channels, and add a new channel here. Below is a 

screenshot that shows the information requested about each marketing channel. 

Your new channel will be automatically opted-in to all international networks for 

which it is eligible. 

 

 

Read more about how to use marketing channels. 

https://rakutenlinkshare.zendesk.com/hc/sections/200280158-Marketing-Channels
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¶ Users: Here you can create and manage user accounts. 

 
Learn more about how to add or remove users, change username and password, 

update user information and permissions. 

 

https://rakutenlinkshare.zendesk.com/hc/sections/200344128


Getting Started in the Rakuten Affiliate Network: A Guide for New Publishers  

 

© 2016 Rakuten Marketing ï All Rights Reserved 
 

15 

¶ Email Preferences: You can select and change your preferences to receive 

email newsletters from your advertiser partners and from the RAN in this section. 

These preferences can be changed at any time, and only you can change them 

(we are not able to change them for you). Read more about email preferences.  

  

https://rakutenlinkshare.zendesk.com/hc/sections/200307365-Email-Preferences
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2. Select and join advertiser programs 

Youôll probably want to work with advertisers in the categories of content you already 
have and promote on your website. In order to start promoting advertisers on your site, 
youôll first need to be approved into their programs. You can use several different tools 
to find advertiser programs that would be a good fit, then you will apply and receive an 
email notification letting you know when youôve been approved and how to get affiliate 
links to use on your site.  

How to find advertiser programs 

You can find advertiser programs in your Publisher Dashboard and in the Help Center in 
various ways to suit your needs. Here's how: 

1.  Use the Advertiser Search box to find a specific advertiser by name. 

2.  Go to the Programs tab on the Publisher Dashboard. There you can find advertiser 
programs in several ways: 

¶ Click New Advertisers to see a list of advertisers who recently joined RAN. 

¶ Click Categories and then select a category to see a list of advertisers with 
programs of that type. 

¶ You can also click See All Advertisers at the bottom right of the categories list 
page to view an alphabetical list of all available advertiser programs. 

 

¶ Refine your search in the list of all advertisers with the filters to search for 
advertisers with certain characteristics, such as Premium Advertisers, advertisers 
with mobile-optimized sites, advertisers who offer Merchandiser product data 
feed, advertisers who offer the Media Optimization Report, or advertisers who 
ship to certain countries. Note: An advertiser may ship internationally, but 
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may not pay commissions on international sales. It is always a good idea to 
confirm with the advertiser directly about commission eligibility.  

 

Go to the Publisher Help Center and find lists of:  

¶ Advertisers who automatically approve all publisher applications  

¶ Advertisers who pay commission on gift cards  

¶ Advertisers with flat fee offers, advertisers with pay-per-call offers  

¶ Advertisers who offer Merchandiser product data feed   

¶ Advertisers who offer UPC in Merchandiser data feed 

¶ Advertisers who offer Merchandiser Query Tool 

¶ Advertisers enabled for Flex Links 

¶ Advertisers enabled for deep links 

¶ Advertisers enabled for the Media Optimization Report 

¶ Advertisers with mobile-optimized sites and tracking 

If you prefer to work with advertisers in a particular geographic area, you can further 
filter your list by network: 

https://pubhelp.rakutenmarketing.com/hc/en-us/articles/200912477-Advertisers-Who-Automatically-Approve-Publishers
https://pubhelp.rakutenmarketing.com/hc/en-us/articles/201737667-Advertisers-Who-Pay-Commissions-on-Gift-Cards
https://pubhelp.rakutenmarketing.com/hc/en-us/articles/203865965-Advertisers-with-Flat-Fee-Offers
https://pubhelp.rakutenmarketing.com/hc/en-us/articles/203109179-Advertisers-with-Pay-Per-Call-Offers
https://pubhelp.rakutenmarketing.com/hc/en-us/articles/200965668-How-do-I-know-which-advertisers-offer-Merchandiser-product-data-feed-
https://pubhelp.rakutenmarketing.com/hc/en-us/articles/201704547-Advertisers-Who-Include-UPC-in-Merchandiser
https://rakutenlinkshare.zendesk.com/hc/en-us/articles/200912487-Advertisers-That-Offer-Merchandiser-Query-Tool
https://rakutenlinkshare.zendesk.com/hc/en-us/articles/201163333-Advertisers-Enabled-for-Flex-Links
https://rakutenlinkshare.zendesk.com/hc/en-us/articles/201002376-Advertisers-Enabled-for-Deep-Links
https://rakutenlinkshare.zendesk.com/hc/en-us/articles/200912437-Advertisers-Enabled-for-Near-Real-Time-Reporting-Media-Optimization-Report-
https://rakutenlinkshare.zendesk.com/hc/en-us/articles/200914127-Advertisers-Enabled-for-Mobile
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After selecting an advertiser, you will see a summary of its program. To see the offers 
an advertiser has available, select the Offers tab and Available Offers. 

You can watch short video tutorials on how to find and join advertiser programs. 

From time to time, advertisers may also extend a private offer to you. These are special 
program terms the advertiser makes available to you. You have the choice of accepting 
or rejecting these offers. Learn more about the various types of offers from advertisers. 

How to apply to join advertiser programs 

To apply to the advertiser's program, select the radio button next to the offer you want to 
join and click Update at the bottom of the page. To apply to several advertiser programs 
at once, return to the listing of advertiser programs, click the check-boxes next to the 
programs you wish to join, and click Apply at the bottom of the page. 

To refine the list of advertisers, click the Filter button, select specific attributes you 
would like to filter by, and click Apply Filter. 

The advertiser will email you to let you know when you are approved, or if there is some 
reason they are unable to approve your application at this time. Read more about the 
approval process. 

There are four possible outcomes of your advertiser applications. When the advertiser 

has acted upon your application you will receive email notification, regardless of the 

particular outcome. 

1. Approval - occurs when an advertiser determines there is potential for a 

mutually beneficial relationship. Otherwise, one of the three rejections will occur.  

2. Automatic Rejection - occurs if some aspects of your account do not meet the 

criteria of an advertiserôs application filter 

https://rakutenlinkshare.zendesk.com/hc/sections/201027279-Joining-Advertiser-Programs
https://rakutenlinkshare.zendesk.com/hc/categories/200062888-Find-Offers-Promotions
https://rakutenlinkshare.zendesk.com/hc/en-us/sections/200297156-Program-Approval
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3. Temporary Rejection - occurs if the advertiser decides there is potential for a 

mutually beneficial relationship, but that you need to address some aspects of 

your current account information. 

4. Permanent Rejection - occur if the advertiser decides there is NO potential for a 

mutually beneficial relationship. 

Advertisersô Criteria and Application Filters 

Advertisers consider these general factors when reviewing your applications for 

approval into their programs: 

¶ You have a live and accessible website - When you apply to advertisersô 

programs, your account enters their queue of publishers pending approval, and 

they review the above information in your RAN account.  The first criterion is the 

most vital. Having a website, generally is a prerequisite to participating in affiliate 

marketing (unless you specify you are using only social media channels or email 

marketing), so if advertisers cannot even access your website at the time they 

review your application, you will more often than not be rejected. 

¶ Your country of residence - Your country of residence is important because not 

all advertisers ship internationally. When you apply to an advertiser who does not 

ship to your country of residence, you will most likely experience an automatic 

rejection. For automatic rejections caused by your country of residence, you can 

contact the advertiser directly to find out more information. For example, if you 

are based in the US with an audience in another country, an advertiser may 

reconsider. We advise that you periodically check the shipping policies of 

advertisers to see if and when they may begin shipping to your country of 

residence. 

¶ You have an adequate level of traffic - Many advertisers expect your website 

to attract a certain level of traffic before approving you to their program. 

Advertisers determine your traffic according to your Marketing Channel 

information. In some cases, inadequate traffic may lead to automatic rejections, 

and otherwise temporary rejections. Similarly, advertisers may simply temporarily 

reject your application if you are very new to the network. This indicates not a 

particular mismatch with the advertiser, but rather that the advertiser simply 

wants to see you build up click and sale activity with RAN before approving you 

for their program. 

¶ The general content and style of your website - The general content of your 

website, for advertisers is understood by your choice of Category in your 

marketing channel information. Automatic rejections may sometimes occur due 

to your Category, for instance some advertisers decline to review applications 

form bloggers because they do not want to associate with blog websites. The 

style or esthetics of your website can also present a mismatch with advertisers. 



Getting Started in the Rakuten Affiliate Network: A Guide for New Publishers  

 

© 2016 Rakuten Marketing ï All Rights Reserved 
 

20 

Some advertisers are very protective of their brands and as such have very strict 

expectations for publisher websites, regarding web design, color and font 

choices, distribution of content, etc. 

 

What to do if you get rejected by an advertiser 

First, please donôt be discouraged. You can always reach out via email in the Publisher 
Dashboard to the advertiser and to Customer Support for reconsideration of your 
application. 

There are three categories of reasons for rejection of your application: 

1. Automatic rejections occur if some aspects of your account do not meet the 
criteria of an advertiserôs application filter. (Advertisersô criteria and application 
filters are discussed in the following section.) 

2. Temporary rejections occur if the advertiser decides there is potential for a 
mutually beneficial relationship, but that you need to address some aspects of 
your current account information. 

3. Permanent rejections occur if the advertiser decides there is NO potential for a 
mutually beneficial relationship. 

 
Advertisersô Criteria and Application Filters 
 
As mentioned above, advertisers consider four general factors when reviewing your 
applications for approval into their programs: 
 
    1)    You have a live and accessible website 
    2)    Your country of residence 
    3)    You have an adequate level of traffic 
    4)    The general content and style of your website 
 
When you apply to advertisersô programs, your account enters their queue of publishers 
pending approval. Advertisers review the above information in your RAN account 
profile.  The first criterion is usually the most vital. As previously explained, since having 
a website is a prerequisite to participating in most affiliate marketing programs, if 
advertisers cannot even access your website at the time they review your application, 
you will more often than not be rejected. 
 
Your country of residence is important because not all advertisers ship internationally. If 
and when you apply to an advertiser that does not ship to your country of residence, 
you will most likely experience an automatic rejection. For automatic rejections caused 
by your country of residence, there is unfortunately no opportunity for reconsideration. 
We advise that you periodically check the shipping policies of such advertisers to see if 
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and when they may begin shipping to your country of residence. 
 
Many advertisers expect your website to attract a certain level of traffic before approving 
you to their program. Advertisers determine your traffic according to your Marketing 
Channel information. In some cases, inadequate traffic may lead to automatic 
rejections, and otherwise temporary rejections. Similarly, advertisers may simply 
temporarily reject your application if you are very new to the network. This indicates not 
a particular mismatch with the advertiser, but rather that the advertiser simply wants to 
see you build up click and sale activity with the RAN before approving you for their 
program. 
 
Advertisers understand the general content of your website by your choice of Category 
in your marketing channel information. Automatic rejections may sometimes occur due 
to your Category; for instance, some advertisers decline to review applications from 
bloggers because they do not want to associate with blog websites. The style or 
esthetics of your website can also present a mismatch with advertisers. Some 
advertisers are very protective of their brands and have strict expectations for websites, 
regarding web design, color and font choices, distribution of content, etc. 

Seeking Reconsideration by Advertisers 
 
We hope that you represent a promising opportunity to your desired advertisers and as 
such will always be approved; however, rejections will sometimes occur. For automatic, 
temporary, and even permanent rejections, you are able to ask for reconsideration of 
your application. 
 
Upon receiving any of the three types of rejections, you should review your marketing 
channel information. After logging in to your RAN account, mouse over MY ACCOUNT, 
click Marketing Channels, then click on the name of your marketing channel, and 
perform the analysis below: 

1. Check that there is no typo in the URL of your website, and check that it is live 
and accessible. 

2. Consider updating the value for Unique Visitors per Month, the number of 
different individuals per month that visit your website, and Page Views per 
Month, the number of times per month any page on your website is visited. If 
yours is a very new website without much current traffic, we generally advise that 
you set the values for your unique visitors and page views per month to what you 
reasonably expect to see in a few months. We understand it can take time to 
build up the traffic to your website. 

3. Consider changing the Category designation in your marketing channel for your 
website. 

Especially regarding Permanent Rejections, but in any instance that any rejection type 
cannot be addressed by following the above steps, please reach out to Customer 
Support that we can assist you. 



Getting Started in the Rakuten Affiliate Network: A Guide for New Publishers  

 

© 2016 Rakuten Marketing ï All Rights Reserved 
 

22 

Here are few additional suggestions for you to consider. 

¶ It is important to have interesting content on your website that illustrates how 
much you are dedicated to affiliate marketing. Do not simply load up the pages 
with banner links. If your site is under construction, let advertisers know that what 
plans you have, how the site will look, and what kind of content you will provide. 

¶ Read the advertiserôs approval guidelines on the program page before applying 
to the program. 

¶ Read an advertiser's terms and conditions thoroughly and address any issues. 
¶ Feel free to contact advertisers and explain your situation. Show your interest in 

building a good relationship with them. 

Hereôs how to find the advertiserôs contact information in the Publisher Dashboard: 

¶ Go to the search box and type in the advertiserôs name or MID.  

¶ Click on the advertiserôs name to view their program information. 

¶ Click on Advertiser Info to see the contact information as shown below: 

 

3. Get affiliate links and publish them to your website 

 

Once you have been approved into an advertiserôs program, youôll be able to access 

their various affiliate links to use on your website. To use the advertiser's pre-generated 

links, go to Links on your publisher dashboard. Link types ï RAN offers advertisers a 

variety of link types to use in their programs. These links contain the affiliate code and 

other information that will ensure that you receive proper commissions for any sales 

https://pubhelp.rakutenmarketing.com/hc/articles/215395463
https://rakutenlinkshare.zendesk.com/hc/articles/204680639-Explanation-of-Link-Codes-VIDEO-
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generated when one of your site visitors clicks through to the advertisersô website. 

Advertisers may choose to provide one or more of the following link types for your use: 

o Text/email 

o Banner/image 

o Product 

o Search box 

o Dynamic rich media (DRM) 

o Flex Links 

o Curate product showcase 

o Deep links 

¶ Each of these links types may be further categorized by promotion type, 

such as:  

o Coupons 

o Free shipping 

o Hot products 

o Logo 

o General promotion 

o Seasonal 

¶ You can learn more about each link type and watch a short video tutorial on how 

to copy and paste links to your website 

¶ Product LinkFinder - is an interface tool (found in your Publisher Dashboard 

under Links) for finding product links from your advertiser partners. Please note 

that only advertisers that have Merchandiser or Individual Product Links will show 

up in your search results. In addition, you will only see search results from 

advertisers that you have a relationship with.   

 

¶ Deep links are links to pages within the advertiserôs website, usually to a product 

page, that tend to convert better than links to the home page. Learn more in our 

Guide to Deep Linking, including the time-saving tool LinkGenerator 

Bookmarklet. Please note that not all advertisers allow deep linking. To check if 

an advertiser allows deep linking, select Deep Linking from the Links drop-

down menu in your publisher dashboard and determine if the advertiser is listed 

there.  

 

  

https://pubhelp.rakutenmarketing.com/hc/articles/213893806-How-can-I-find-coupons-from-my-advertiser-partners-
https://pubhelp.rakutenmarketing.com/hc/articles/206280263-How-to-Find-Free-Shipping-Promotions-from-Your-Advertiser-Partners
https://rakutenlinkshare.zendesk.com/hc/articles/202246416
https://rakutenlinkshare.zendesk.com/hc/en-us/articles/205343725-How-to-Copy-and-Paste-Links-onto-Your-Website-VIDEO-
https://rakutenlinkshare.zendesk.com/hc/en-us/sections/200308353-Product-LinkFinder
https://rakutenlinkshare.zendesk.com/hc/sections/200209633-Deep-Linking
https://pubhelp.rakutenmarketing.com/hc/en-us/articles/201295755-Guide-to-Deep-Linking
https://pubhelp.rakutenmarketing.com/hc/en-us/articles/200992687-LinkGenerator-Bookmarklet-for-Deep-Linking-VIDEO-
https://pubhelp.rakutenmarketing.com/hc/en-us/articles/200992687-LinkGenerator-Bookmarklet-for-Deep-Linking-VIDEO-
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4. Run reports on your affiliate program progress 

 

After you have your affiliate marketing program up and running for awhile, youôll want to 

monitor your progress and identify areas for improvement and growth. Our innovative, 

customizable RAN reporting tools will assist you.  

 

Most popular reports  

¶ Sales & Activity Report - allows you to view your performance for each 
advertiser program you are participating in. 

¶ Link Type Report - provides performance information by type of link (e.g., 
Banner, Text, or Product Link) as well as by banner size and specific banner 
creative. It shows you the links that are working most effectively. This report is 
based on transaction date--the date a transaction actually occurs. Use this report 
to track which link typesðText, Banner, Product, and so onðare generating the 
most impressions, clicks, orders, sales, and commissions for you.  

¶ Individual Item Report - allows you to view your sales activity broken down by 
time and date of each sale and to see exactly when and what sales occurred for 
your participating programs. It includes the following columns: Order ID, Date, 
Time, Advertiser, SKU number, Product Name, Items, and dollar amount of Sales 
and Commission. It is based on transaction date--the date a transaction actually 
occurs. 

¶ Non-Commissionable Report - The Non-Commissionable Sales report allows 
you to view transactions that did not result in commissions as well as the reason 
why the commission could not be paid. It includes Date, Advertiser, Order ID, 
Product Name, SKU number, dollar amount of Sales, and Reason. This report is 
based on transaction date--the date transactions actually occur. 

https://rakutenlinkshare.zendesk.com/hc/articles/201352186-Sales-and-Activity-Report-Overview
https://rakutenlinkshare.zendesk.com/hc/articles/201396647-Link-Type-Report-Overview
https://rakutenlinkshare.zendesk.com/hc/articles/201396657
https://pubhelp.rakutenmarketing.com/hc/articles/201893458-Non-Commissionable-Sales-Report-Overview
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Accounting reports  

¶ Signature Orders Report - allows you to view your link activity down to the 
individual user level. It is available to publishers using our Signature technology 
and includes Member ID, Advertiser, Clicks, Sales, and Commissions. This 
report is based on transaction date--the date a transaction actually occurs. 

¶ Payment History Report - provides the detail for each consolidated payment 
issued by RAN. By drilling down into each month and specific payment batch, 
you can see which offer, invoice periods, and dollar amounts are included in 
each payment. 

¶ Revenue Report - helps you discover the hours of the day, the days of the week, 
the weeks of the month, and the months of the year that are most successful for 
you. 

¶ Product Success Report - will help you learn about the products that have been 
bought by customers who were referred from your site. It includes SKU number, 
Product Name, Advertiser, Product Category, Orders, Items, Items Canceled, 
Sales, Baseline Commissions, Adjusted Commissions, and Actual Commissions. 

 

5. Get paid   

RAN pays your commissions by check, direct deposit (ACH), or PayPal. Please refer to 
the current Payment Options table in our Publisher Help Center to see specific options 
related to your country. We constantly expand our international reach and our payment 
options.  

There is a minimum payment threshold depending on which country you live in. We 
issue four publisher payments per month. With consolidated payments, RAN includes 
all advertiser payments received and cleared as of the day the payment file is 
authorized. This includes advertiser payments received via wire transfer as of the prior 
business day.  
 
RAN will invoice advertisers on your behalf monthly. Our standard payment terms 
require advertisers to review and close invoices by the end of the calendar month once 
the invoice is posted. Payment is due to RAN 30 days after the invoice date.  For 
example, commissions earned during the month of October (which are invoiced in early 
November) would be authorized by the advertiser by November 30th with payment due 
to RAN by December 30th. Publishers would then be issued payments (once the 
minimum payment threshold has been reached) in the following week. 

Find out more about getting paid with our FAQs. 

  

https://rakutenlinkshare.zendesk.com/hc/articles/201647983-Signature-Activity-Report-Overview
https://pubhelp.rakutenmarketing.com/hc/articles/201292036-Payment-History-Report-Overview
https://rakutenlinkshare.zendesk.com/hc/articles/201648003-Revenue-Report-Overview
https://rakutenlinkshare.zendesk.com/hc/articles/201648023-Product-Success-Report-Overview
https://pubhelp.rakutenmarketing.com/hc/en-us/articles/206322345-PayPal-Payment-Options-FAQ-
https://rakutenlinkshare.zendesk.com/hc/articles/200950338-What-are-my-options-for-getting-paid-Payment-Options-Table-
https://pubhelp.rakutenmarketing.com/hc/en-us/articles/201250473-Is-there-a-minimum-payment-threshold-
https://rakutenlinkshare.zendesk.com/hc/sections/200286697-Getting-Paid-FAQs
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Get more familiar with your Publisher Dashboard 

 

The Publisher Dashboard home page gives you a quick snapshot of how your program 

is doing, as well as things to do, messages from RAN and advertisers, ways to find new 

advertisers to partner with and a direct link to the Publisher Help Center. 

You can watch a video tutorial on the Publisher Dashboard. 

 

 

Here are some of the features of the dashboard Home page shown above: 

1. Quick Stats 

2. Payment Info 

3. Trend & Your Top Advertisers 

4. Announcements from RAN 

5. New Advertisers 

6. Global Deal Dispatcher 

7. Things to Do 

8. New Messages 

9. Programs 

10. Links 

11. Reports 

https://pubhelp.rakutenmarketing.com/hc/en-us/articles/218365143
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12. Messages 

13. My Account 

14. Portfolio 

15. Log in and SID 

16. Language  

17. Advertiser Search 

18. Help!  

 

The Quick Stats section is especially helpful to view your programôs performance at a 

glance. The table can be set to show you a variety of statistics, but the general overview 

is set to a 7-day view. The metrics measured include: 

¶ Impressions - the number of times RAN links on your website are loaded.  

¶ Clicks - Measure of the number of times one of your links is clicked.  

¶ EPC - Stands for Earnings Per Click and is a simple ratio of the amount of 

commissions to the number of clicks your links have incurred. 

¶ Sales - The amount of money in sales attributed to your affiliate program. 

¶ Commissions The amount of money you earned from eligible sales or other 

actions. 

In addition, here is an overview of some of the other features of the dashboard: 

- Announcements ï System alerts and announcements about changes to the 

functionality and user experience of the publisher dashboard. 

- New Advertisers ï The new advertisers that have launched on the network, this 

will show the networks you are signed up to only. 

- Payment Info ï a quick overview of when you were last paid and this section 

provides a quick link to your full payment history. 

- Trend ï Shows your commissions (or other data point you select) over the last 

30 days  

- Top Advertisers ï This shows the 10 advertisers you have made the most 

commission from. In return this will tend to show you who you have served the 

most orders for. 

- Things to do ï This section shows you what action you need to take, i.e. VAT 

information or Outstanding private offers that have been extended. 

- Global Deal Dispatcher ï Links to the Global Deal Dispatcher newsletters, 

showing all of the current consumer offers and publisher incentives from 

advertisers. 
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PROGRAMS tab 

- Categories ï Search for RAN advertisers via a category filter. The categories 

vary from Computer & Electronics to Fashion to Travel. The categories are self-

selected by the advertisers and many have more than one category selected. 

Each category breaks down into several sub-categories also, to really help define 

the search. 

- New Advertisers ï This search will provide you with all of RANôs latest 

launches. It will provide important information such as Commission, Return Days, 

Relationship status, etc. 

- Premium Advertisers ï This designation is only applicable to advertisers on the 

U.S network. 

- My Advertisers ï This option will provide you with a list of all the merchant 

programs you are currently approved to. (Relationship status = approved) In 

addition to this you can alter the tabs at the top right to view which programs are 

pending approval and which you have been declined from. 

- Private Offers ï Here you can view all of the private offers that have been 

extended to you. Private offers often offer an increase in commission or access 

to a private program that would not be viewable publicly. Please note that this is 

not always the case and you should review the offer terms before accepting. 

 

- NOTE: Each of the above options will provide the same return of information, i.e., 

MID, merchant name, return days, commission, relationship status, etc. 

 

LINKS tab 

- Get Links ï One of the most important sections to the Publisher Dashboard. 

Selecting this option will give you a list of the advertisers whose links you have 

permission to use. Hovering over the advertiserôs name will give you a selection 

of link types to choose from. The most popular being text links and banners. 

Following these links will show you previews of the available links as well as an 

invitation to ñget codeò providing you with the HTML you require to place the link 

upon your site instantly. 

- Product LinkFinder ï This option allows you to access products from a 

merchantôs feed from a user friendly interface. This tool is best for hand selecting 

a handful of products. Not great for mass uploads of product information but can 

provide tracking links for specific products.  
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- Deep Linking ï The deep linking tool is forever popular with publishers as it 

allows the user to create a tracking link to any page on the advertiserôs website, if 

the advertiser allows deep linking.  

- Data Feeds ï here you will find access to Merchandiser product data feed and 

RSS feeds from the advertisers who offer them. 

- Web Services ï this section of the Publisher Dashboard provides the publisher 

with a selection of tools that can assist them in promoting the advertisers. These 

tools include Advertiser Search API, Coupon API, Events API, Link Locator API, 

and Product Search API. Also this section provides the publisher with their ñWeb 

services Tokenò. The token is required during the setup of all the additional tools 

and should never be reset unless instructed by a member of the customer 

support team. 

- Bento Box ï The Bento Box offers another selection of tools that are not 

available in the web services section. See below for descriptions of the tools and 

their functionalities (please note the web services token is required for activation 

of these tools) 

- Tools ï located under LINKS > Bento Box  

 
- LinkGenerator Bookmarklet - Create tracking links to pages on an advertiser's 

site with the click of a button. 

- Coupon / Voucher finder - Access discount and sale links from your advertisers 

from one simple interface. 

- Mobile Dashboard - RAN Mobile Dashboard is a mobile website that you could 

use to get product and coupon links, then share via email or your social 

marketing channels. 

https://pubhelp.rakutenmarketing.com/hc/articles/201201693











