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Welcome to the Rakuten Affiliate Network!

@Rakuten
AFFILIATE NETWORK

Since our beginnings in 1996 as LinkShare, we have grown to become one of the

largest affiliate networks and part of the Rakuten family of companies with offices in

New York City, San Mateo, Chicago, Tampa, London, Sydney, Sao Paulo, Tokyoé a n d
growing. We are proud that Rakuten Affiliate Network (formerly Rakuten LinkShare) has
been ranked #1 affiliate network by our customers in the mThink survey five years in a
row at this writing.
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| f you have nedtupasd puldishat i thes Rakuten Affiliate Network (RAN),
you can do it now. Il tés freel

As a RAN publisher, you have access to many of the leading brands, latest tools and
technology and outstanding support that continue to earn us the sterling reputation that
we strive to continue to earn every day.

About this guide

Intended audience

This Getting Started Guide is designed to cover most of the basics for new publishers
(who just signed up with the RAN) all around the world. However, some items discussed
will vary slightly by country, so your Customer Support and Network Development
teams can help you with additional country-specific information, where appropriate.

Language

All of the material in this guide, along with all of the linked information will be in US
English.

Topics
Here are the topics included in this guide:

What is affiliate marketing?

1
1 Affiliate marketing terminology
1 How to log in to your account
1 5 Easy Steps to Get Started with Rakuten Affiliate Network
1. Setup your publisheraccountdé so youodre ready for
Select and join advertiser programs
Get affiliate links and publish them to your website

Run reports on your affiliate program progress

a r WD

Get paid commissions
1 Get more familiar with your publisher dashboard
1 Take advantage of additional tools to save you time and effort

1 How to use APIs/Web Services to access tools and reports
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What is affiliate marketing?

Affiliate marketing is a type of performance-based marketing that rewards affiliates

(publishers) for sales or other actions brought to the merchant (advertiser) by the

af fil i at ¥odarermwdmpawarad.to earn commissions from your website,

email marketing and social media channels. We 6r e here to help you g
as quickly and easily as possible!

|l f youdre not already familiar wwatcihvidbosw af f i |
and read more information in our Publisher Help Center. Here is a basic explanation:

SALES &
PUBLISHERS ADVERTISERS COMMISSIONS

NAO0,

Websites or Publishers When that traffic results
refer traffic to the in a sale, a commission and transactions, collects
Advertiser sites is paid to the Publisher fees and pays Publishers

Our Network tracks referrals
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Affiliate marketing terminology

As with most industries, affiliate marketing has its own set of terms. RAN has put
together a comprehensive glossary of common affiliate marketing terms in our Publisher
Help Center.

To get you started, here are a few of the key terms you should know:

1 Account related terms

o Advertiser, Merchant, Brand = A person or organization selling products
or services on the web.

0 MID = The Merchant ID (MID) is a unique number used in the RAN to
identify the advertiseros affiliate pro

o Publisher, Affiliate = A publisher is a person or organization running a
website that partners with one or more online advertisers. The publisher
places links on its site to promote the advertiser's products or services. In
exchange, the publisher receives a commission for all valid transactions it
has referred.

o SID =The Site ID (SID) is a unique number used in the RAN to identify
different marketing channels. Our support team can use your site ID to
locate your record, so please include it in any communications you send

us.
o Affiliate ID (Encrypted ID) = The 11-character alphanumeric code unique

to a publisher. This can be foundinyour RANI i nki ng code, foll o

and before A&offerid=0. Also known as t

Please note: the tracking code is not your RAN user name or SID.

1 Key performance metrics

o CTR = Click Through Rate or CTR is obtained by dividing the number of
clicks by the number of impressions. CTR is a good way of measuring the
effectiveness of a campaign. For example, if your banner ad was delivered
100 times (impressions) and one person clicked on it, then the resulting
CTR would be 1 percent.

o CR = Conversion rate is the percentage of clicks on an affiliate link that
lead to a sale or other commissionable item.

o EPC = Earnings per Click or EPC is obtained by dividing the commissions
earned by the number of clicks (click-throughs) that generated these
commissions. RAN uses Earnings per Hundred Clicks as it is easier to
read. EPC is useful for measuring the revenue potential and conversion of

© 2016 Rakuten Marketing i All Rights Reserved



https://pubhelp.rakutenmarketing.com/hc/en-us/articles/201014973-Glossary-of-Terms

Getting Started in the Rakuten Affiliate Network: A Guide for New Publishers

your links. For example, if a link received 1000 clicks, and generated
$5.00 in commissions, EPC would be shown as $0.50.

o AOV or AOS = Average Order Value or Average Order Size represents
the sum of sales divided by the number of orders.
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How to log in to your account

To begin using the tools and services to mone
your new publisher account. From the Rakuten Marketing website
http://marketing.rakuten.com/affiliate-marketing, click on the Login tab in the upper right

corner, to select Rakuten Affiliate Network. Fr om t her e, youol |l see t he

@®@Rakuten
LINKSHARE
Username
Password
Log In
| forgot my password / usemame

Enter your username and password and click Log In. (You should have received these
credentials in your welcome email message when you registered for the RAN.)

If you encounter any difficulties, review the related Help Center articles or contact
Customer Support. You can find detailed Customer Support information at the end of
this guide.
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5 Easy Steps to Get Started with Rakuten Affiliate Network

1. Set up your publisher accountd s o

youor e

ready

for

It is important to take a few minutes to properly and completely set up your account in
the Publisher Dashboard so we can help advertisers find you for a mutually beneficial
partnership. Make sure you fill this information out completely and keep it up to date.

You can watch a short video tutorial on how to update your contact information and

account profile.

1 Account profile: Complete the requested information about your website

traffic sources, customer reach, paid placement opportunities, user-

generated content, newsletters, mobile apps, and downloadable software
applications you have developed. Learn more about your account profile
in the Help Center.

@Rakuten
LINKSHARE™

HOME PROGRAMS LINKS REPORTS MESSAGES MY ACCOUNT

Account Profile Accountinfo  Paymentinfo  Marketing Channels Users  Email Preferences

Account Profile

Please answer these questions as they pertain to your publisher account, your website and how you drive traffic to your
advertisers. Information provided here will help LinkShare and Advertisers to better understand how we can work together.

+ Traffic Sources </

+ Customer Reach «/*

+ Paid Placements ¢

+ User-Generated Content <

+ Newsletters </

+ Mobile App «/*

+ Downloadable Software Applications </

= Profile Manager

Apply this Account Profile to other Marketing Channels @
Your Marketing Channels: Marketing Channels selected:

19824test |- o

28SepNewChannel [ | Include® >

Aaron's test 2

Aaron's fest 4

Aaron's test Three i € € Exclude i
[0 Select All [ select Al
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1 Account Info: Check and complete the requested information about your
company, master account contact, and your preferred payment method(s).
Payments may be received as checks, direct deposit or PayPal payments based
on the country of your registered account address. Be sure to review the
information about the payment options, including the PayPal option for receiving
your publisher commission payments. By selecting this option, you may gain
access to many additional advertisers and brands around the globe.

HOME PROGRAMS LINKS REPORTS MESSAGES MY ACCOUNT

wccount Profile Account Info PaymentInfo  Marketing Channels Users Email Preferences

Company Info

Legal Entity Type: Individual
FirstName: Jim-Bob
Last Mame: Smithy
Social Security Mumber. ****0940
Country: United States
fddress 10 Address 1: 2607545804
Address 20 Address 2: 58720043
City: helloway - Colnfo City
State: New York
Zip Code: 10010
Fhone: 6469438202
Tax Form: W-9

| am exempt from backup withholding.

Master Contact & Account Info

FirstMame: Herbertschield4906681957
LastMame: Tester5250097961
Title (optional):
E-Mail dilip106@btinternet.com
Username site
Password:
Security Question: What is your pet's name?

“nswer: Rover

Payment Settings

Preferred Payment Method Domestic (US) Check

Fayto: Jim-Bob Smithy
Address 1: 2607545804
Address 2: 58720043
helloway - Colnfa City, Mew York 10010
United States

Read more about updating your account information.
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1 Payment Info: Here you can view the status and details of your affiliate
commission payments, history of advertiser payments, search for a specific
order, or find out about a transaction.

@Rakuten

HOME PROGRAMS LINKS REPORTS MESSAGES MY ACCOUNT
Account Profile  Account Info Payment Info Marketing Channels Users Email Preferences

» Payment History
fiew the status and details of your commission payments.

» Advertiser Payments History
View a history of adveriser payments.

» Transaction Search
Search for a specific order referred by your account.

» Transaction Inguiries
Send an inquiry about a transaction or view the status ofinquiries you've sent.

1 Marketing Channels: Marketing channels are used to manage multiple websites
or marketing channels independently. Each marketing channel consists of
separate website attributes, advertiser relationships, reports, and user
permissions.| t 6s very i mportant to include perti.
description of your website that advertisers are likely to want to know about, such
as your particular niche, social media promotions, and links to additional
documents such as your sell sheet and rate card for paid placements and other
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promotions.
HOME PROGRAMS LINKS REPORTS MESSAGES MY ACCOUNT
Account Profile  AccountInfo  Payment Info Marketing Channels Users  Email Preferences

New Channel

Marketing Channel Info

Website Hame:

URL: eq: hitp/fwww.mysite.com
Primary Business Model: Select ... - | g
Date Established: month(MMyday(DD¥year(YyY)(optional)

Unigue visitors/month: Select .. -
Page Viewsi/Month: Select .. -

Short Description:

Vertical Category

Primary Category Select .. -

» Add another category (optional) ...

Your Customer Demographic

Gender ) Mostly Male @) Mostly Female 7 Both
Age: [[Under 18 [[]18-25 [C]26-35
[[]36-50 [[]51-65 [Clover 65

Language Preference

Emails will be sent to you in your preferred language wherever possible. Please note, however, that some advertisers

Email Communications English (U.S) -
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You switch from one channel to another by selecting the channel name at the top
of any page. It is important to be sure you are viewing the appropriate
marketing channel for your current activity, like applying to advertisers or
running reports, before you take action in the dashboard. You can edit
settings on existing marketing channels, and add a new channel here. Below is a
screenshot that shows the information requested about each marketing channel.
Your new channel will be automatically opted-in to all international networks for
which it is eligible.

@®Rakuten
LINKSHARE™

Marketing Channels

Marketing channels are used 1o manage multiple sites or marketing channels Each marksting of separate Web site atributes, reporls, and user permissions. You switch from one channel 1o another by selecting the channel name at the top of any pa

[_tiow Channel_]

Channet sito ID

joey Tomtom

osy Tormtom e T

joey Tormtom Est_| [ (Disave)

joey Tomtom Eat Disabe

g

Read more about how to use marketing channels.
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f Users: Here you can create and manage user accounts.

HOME PROGRAMS LINKS REPORTS MESSAGES M‘(ACCOUNT_
Account Profile  Accountinfo Paymentinfo  Marketing Channels Users Email Preferences
Edit User

Account Info

Username:

Password

Confirm Password:
Security Question: What s your pet's name? -

Answer:

Contact Info

First Name:
Last Name:
E-Mail:

Phone:

Permissions

Select .. -

[Flcreate Links
[[IReadiCompose Messages
[F]Apply/Remove Programs
[[IReporting/view Balance
[CIview/Edit Account Info

Language Preference

Interface Language Please Select -

Channel Assignment

[ Select All Channels

[ sytedemo

[ yvonnesbags

[ Yvonne's Boots

[ Testing_H2

[ SAMonitoring Affiliate

Learn more about how to add or remove users, change username and password,
update user information and permissions.
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1 Email Preferences: You can select and change your preferences to receive
email newsletters from your advertiser partners and from the RAN in this section.
These preferences can be changed at any time, and only you can change them
(we are not able to change them for you). Read more about email preferences.

HOME FROGRAMS LINKS REPORTS MESSAGES MY ACCOUNT

Account Profile  AccountInfo Paymentinfo  Marketing Channels  Users Email Preferences

Email Preferences for sytedemo

Advertiser Email Subscriptions

Uncheck advertisers if you no longer want to receive emails from them

.elitedangernus.cnm [C] 1-800-BASKETS.COM [C] 1-800-FLOWERS.CA

[] 1-800-PetMeds 1/30 LTN smoke [F]100 Percent Pure

[¥] 1800 Contacts, Inc. 1800 Dentist [[]18004nyLens Contacts

[C]1800flowers.com [T] 1800flowers.com [¥] 3 Day Blinds

Expressing Sympathy

[¥] 2.1 Phillip Lim [¥] 31 Dover [] 3M United Kingdom PLC

[C] 4imprint CA [T dimprint Inc. [17 For All Mankind, a
division of VF Contemporary
Brands

Ela4c [ aBCmouse.com [ Abhair

[ Accessorize [¥] Accessorize Brasil V] Accessorize US

[C]AD MEDIA (a Lead Gen  [¥] Adore Beauty Pty Ltd [] Advanced Response

MID)

[¥] Adventure Tours Australia Afﬂnity Wehicle Leasing D.&ﬂerglnw Cosmetics
[C] Aftershock London Agadnn Heat and Design Agent Provocateur (DE)
Agent Provocateur (FR) Agent Provocateur (LK) Agent Provocateur (LU3)
[C] AHAlife.com AHANOIr [ AHAVA

[¥] Air Filters Delivered [¥] Al Dstoura [] Alamo Rent A Car (ERALC)
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2. Select and join advertiser programs

Youol!l probably want to work with advertisers
have and promote on your website. In order to start promoting advertisers on your site,
youoll first need to be approved i nntwwold heir p
to find advertiser programs that would be a good fit, then you will apply and receive an
email notification | etting you know when youbo

links to use on your site.
How to find advertiser programs

You can find advertiser programs in your Publisher Dashboard and in the Help Center in
various ways to suit your needs. Here's how:

1. Use the Advertiser Search box to find a specific advertiser by name.

2. Go to the Programs tab on the Publisher Dashboard. There you can find advertiser
programs in several ways:

1 Click New Advertisers to see a list of advertisers who recently joined RAN.

1 Click Categories and then select a category to see a list of advertisers with
programs of that type.

T You can also click See All Advertisers at the bottom right of the categories list
page to view an alphabetical list of all available advertiser programs.

®Rakuten
LINKSHARE "

OME PROGRAMS CINKS' REPORTS MESSAGES MYACCOUNT PORTFOLIO ADVERTISER SEARCH: @ Help!

Categories

1 Refine your search in the list of all advertisers with the filters to search for
advertisers with certain characteristics, such as Premium Advertisers, advertisers
with mobile-optimized sites, advertisers who offer Merchandiser product data
feed, advertisers who offer the Media Optimization Report, or advertisers who
ship to certain countries. Note: An advertiser may ship internationally, but
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may not pay commissions on international sales. It is always a good idea to
confirm with the advertiser directly about commission eligibility.

stedemo <@ Site 1D: 112Logged n as site Logout
(R) ENGKEH;SRED Please Select Language: English (U.S.)

HOME PROGRAMS TINKS REPORTS. MESSAGES WMYACCOUNT PORTFOLIO ADVERTISER SEARCH Heip!

Filter.

Countries: Shipping/Services Available: Mobile Tracking:
faustraia - al Countries - iPhone
Brazil Include >> Android

<< Exclude

("Apply Fitter ][ Clear Fier

g

Juiqueau § 6 O Gl

Jurlique

Go to the Publisher Help Center and find lists of:

Advertisers who automatically approve all publisher applications
Advertisers who pay commission on qift cards

Advertisers with flat fee offers, advertisers with pay-per-call offers
Advertisers who offer Merchandiser product data feed
Advertisers who offer UPC in Merchandiser data feed
Advertisers who offer Merchandiser Query Tool

Advertisers enabled for Flex Links

Advertisers enabled for deep links

Advertisers enabled for the Media Optimization Report
Advertisers with mobile-optimized sites and tracking

= =4 -8 -8 _9_9_42_-49_°_-2

If you prefer to work with advertisers in a particular geographic area, you can further
filter your list by network:
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@Rakuten .
LINKSHARE™ e: English (U.S.)

After selecting an advertiser, you will see a summary of its program. To see the offers
an advertiser has available, select the Offers tab and Available Offers.

You can watch short video tutorials on how to find and join advertiser programs.

From time to time, advertisers may also extend a private offer to you. These are special
program terms the advertiser makes available to you. You have the choice of accepting
or rejecting these offers. Learn more about the various types of offers from advertisers.

How to apply to join advertiser programs

To apply to the advertiser's program, select the radio button next to the offer you want to
join and click Update at the bottom of the page. To apply to several advertiser programs
at once, return to the listing of advertiser programs, click the check-boxes next to the
programs you wish to join, and click Apply at the bottom of the page.

To refine the list of advertisers, click the Filter button, select specific attributes you
would like to filter by, and click Apply Filter.

The advertiser will email you to let you know when you are approved, or if there is some
reason they are unable to approve your application at this time. Read more about the
approval process.

There are four possible outcomes of your advertiser applications. When the advertiser
has acted upon your application you will receive email notification, regardless of the
particular outcome.

1. Approval - occurs when an advertiser determines there is potential for a
mutually beneficial relationship. Otherwise, one of the three rejections will occur.
2. Automatic Rejection - occurs if some aspects of your account do not meet the

criteria of an advertiserdés application f
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3. Temporary Rejection - occurs if the advertiser decides there is potential for a
mutually beneficial relationship, but that you need to address some aspects of
your current account information.

4. Permanent Rejection - occur if the advertiser decides there is NO potential for a
mutually beneficial relationship.

Advertiserso6 Criteria and Application Filters

Advertisers consider these general factors when reviewing your applications for
approval into their programs:

T You have alive and accessible website - When you apply to advertisersé
programs, your account enters their queue of publishers pending approval, and
they review the above information in your RAN account. The first criterion is the
most vital. Having a website, generally is a prerequisite to participating in affiliate
marketing (unless you specify you are using only social media channels or email
marketing), so if advertisers cannot even access your website at the time they
review your application, you will more often than not be rejected.

T Your country of residence - Your country of residence is important because not
all advertisers ship internationally. When you apply to an advertiser who does not
ship to your country of residence, you will most likely experience an automatic
rejection. For automatic rejections caused by your country of residence, you can
contact the advertiser directly to find out more information. For example, if you
are based in the US with an audience in another country, an advertiser may
reconsider. We advise that you periodically check the shipping policies of
advertisers to see if and when they may begin shipping to your country of
residence.

T You have an adequate level of traffic - Many advertisers expect your website
to attract a certain level of traffic before approving you to their program.
Advertisers determine your traffic according to your Marketing Channel
information. In some cases, inadequate traffic may lead to automatic rejections,
and otherwise temporary rejections. Similarly, advertisers may simply temporarily
reject your application if you are very new to the network. This indicates not a
particular mismatch with the advertiser, but rather that the advertiser simply
wants to see you build up click and sale activity with RAN before approving you
for their program.

1 The general content and style of your website - The general content of your
website, for advertisers is understood by your choice of Category in your
marketing channel information. Automatic rejections may sometimes occur due
to your Category, for instance some advertisers decline to review applications
form bloggers because they do not want to associate with blog websites. The
style or esthetics of your website can also present a mismatch with advertisers.
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Some advertisers are very protective of their brands and as such have very strict
expectations for publisher websites, regarding web design, color and font
choices, distribution of content, etc.

What to do if you get rejected by an advertiser

First, pl e asseagddoYowdan always mach out via email in the Publisher
Dashboard to the advertiser and to Customer Support for reconsideration of your
application.

There are three categories of reasons for rejection of your application:

1. Automatic rejections occur if some aspects of your account do not meet the
criteria of an advertiserodés application fii
filters are discussed in the following section.)
2. Temporary rejections occur if the advertiser decides there is potential for a
mutually beneficial relationship, but that you need to address some aspects of
your current account information.
3. Permanent rejections occur if the advertiser decides there is NO potential for a
mutually beneficial relationship.

Adverti ser andApplicatioreHiltera

As mentioned above, advertisers consider four general factors when reviewing your
applications for approval into their programs:

1) You have a live and accessible website

2) Your country of residence

3) You have an adequate level of traffic

4) The general content and style of your website

When you apply to advertisers6 p r o,gaoulastsunt enters their queue of publishers
pending approval. Advertisers review the above information in your RAN account
profile. The first criterion is usually the most vital. As previously explained, since having
a website is a prerequisite to participating in most affiliate marketing programs, if
advertisers cannot even access your website at the time they review your application,
you will more often than not be rejected.

Your country of residence is important because not all advertisers ship internationally. If
and when you apply to an advertiser that does not ship to your country of residence,
you will most likely experience an automatic rejection. For automatic rejections caused
by your country of residence, there is unfortunately no opportunity for reconsideration.
We advise that you periodically check the shipping policies of such advertisers to see if
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and when they may begin shipping to your country of residence.

Many advertisers expect your website to attract a certain level of traffic before approving
you to their program. Advertisers determine your traffic according to your Marketing
Channel information. In some cases, inadequate traffic may lead to automatic
rejections, and otherwise temporary rejections. Similarly, advertisers may simply
temporarily reject your application if you are very new to the network. This indicates not
a particular mismatch with the advertiser, but rather that the advertiser simply wants to
see you build up click and sale activity with the RAN before approving you for their
program.

Advertisers understand the general content of your website by your choice of Category
in your marketing channel information. Automatic rejections may sometimes occur due
to your Category; for instance, some advertisers decline to review applications from
bloggers because they do not want to associate with blog websites. The style or
esthetics of your website can also present a mismatch with advertisers. Some
advertisers are very protective of their brands and have strict expectations for websites,
regarding web design, color and font choices, distribution of content, etc.

Seeking Reconsideration by Advertisers

We hope that you represent a promising opportunity to your desired advertisers and as
such will always be approved; however, rejections will sometimes occur. For automatic,
temporary, and even permanent rejections, you are able to ask for reconsideration of
your application.

Upon receiving any of the three types of rejections, you should review your marketing
channel information. After logging in to your RAN account, mouse over MY ACCOUNT,
click Marketing Channels, then click on the name of your marketing channel, and
perform the analysis below:

1. Check that there is no typo in the URL of your website, and check that it is live
and accessible.

2. Consider updating the value for Unique Visitors per Month, the number of
different individuals per month that visit your website, and Page Views per
Month, the number of times per month any page on your website is visited. If
yours is a very new website without much current traffic, we generally advise that
you set the values for your unique visitors and page views per month to what you
reasonably expect to see in a few months. We understand it can take time to
build up the traffic to your website.

3. Consider changing the Category designation in your marketing channel for your
website.

Especially regarding Permanent Rejections, but in any instance that any rejection type

cannot be addressed by following the above steps, please reach out to Customer
Support that we can assist you.
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Here are few additional suggestions for you to consider.

T Itis important to have interesting content on your website that illustrates how
much you are dedicated to affiliate marketing. Do not simply load up the pages
with banner links. If your site is under construction, let advertisers know that what
plans you have, how the site will look, and what kind of content you will provide.
9 Read the advertiserodés approval guidelines
to the program.
1 Read an advertiser's terms and conditions thoroughly and address any issues.
1 Feel free to contact advertisers and explain your situation. Show your interest in
building a good relationship with them.

A

Hereds how to find the advertiserds contact [

T Go to the search box and type in the adver
T Click on t he aduwes theiripgraminformatarme t o
9 Click on Advertiser Info to see the contact information as shown below:

®Rakuten
LINKSHARE"

Please Select Language: English (U.S.)

Sephora.com, Inc. % € (O == >>Emall This Advertiser  ggphora.com, Inc

SEPHORA

Advertiser Information Advertiser Info
Exogram Detats Advertiser ID 2417
> Advertiser Info
Website http:/ivww.sephora.com
Offers
Categories:
Links

Policies

International Capabilities

Tracking

Signature Compliant: Yes &
Check Mailed by: LinkShare &
Deep Linking Enabled. Yes &

Terms & Conditions: View

Email Address: affiliates@sephora.com

3. Get affiliate links and publish them to your website

Once you have been approved into an advertise
their various affiliate links to use on your website. To use the advertiser's pre-generated

links, go to Links on your publisher dashboard. Link types i RAN offers advertisers a

variety of link types to use in their programs. These links contain the affiliate code and

other information that will ensure that you receive proper commissions for any sales
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generated when one of your site visitors clic
Advertisers may choose to provide one or more of the following link types for your use:

Text/email

Banner/image

Product

Search box

Dynamic rich media (DRM)

Flex Links

Curate product showcase

Deep links

1 Each of these links types may be further categorized by promotion type,
such as:

o Coupons

Free shipping

Hot products

Logo

General promotion

Seasonal

1 You can |learn more about each link type and watch a short video tutorial on how
to copy and paste links to your website

1 Product LinkFinder - is an interface tool (found in your Publisher Dashboard
under Links) for finding product links from your advertiser partners. Please note
that only advertisers that have Merchandiser or Individual Product Links will show
up in your search results. In addition, you will only see search results from
advertisers that you have a relationship with.

O O 0O 0O O O o0 O

O O O O O

91 Deep links are links to pages withintheadverti serds website, us:
page, that tend to convert better than links to the home page. Learn more in our
Guide to Deep Linking, including the time-saving tool LinkGenerator
Bookmarklet. Please note that not all advertisers allow deep linking. To check if
an advertiser allows deep linking, select Deep Linking from the Links drop-
down menu in your publisher dashboard and determine if the advertiser is listed
there.
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4. Run reports on your affiliate program progress

After you have your affiliate marketing progr
monitor your progress and identify areas for improvement and growth. Our innovative,
customizable RAN reporting tools will assist you.

sytedmno © Ste (D 112 Logged in &5 seishong Logout

0 5&}(%3&%!‘ Please Select Language: Enqlih (U.S.) b4

* Standard
Fevidual ttem Report

Lrk Type Repor Welcome to the new Reporting Interface.
Get Started Now:
4 You can select a report from the menu above
or

< Buid a new report from scratch

Want to learn more?

Read up on all the new things you can do with the new reperting interface.

Most popular reports

1 Sales & Activity Report - allows you to view your performance for each
advertiser program you are participating in.

1 Link Type Report - provides performance information by type of link (e.g.,
Banner, Text, or Product Link) as well as by banner size and specific banner
creative. It shows you the links that are working most effectively. This report is
based on transaction date--the date a transaction actually occurs. Use this report
to track which link typesd Text, Banner, Product, and so ond are generating the
most impressions, clicks, orders, sales, and commissions for you.

T Individual Item Report - allows you to view your sales activity broken down by
time and date of each sale and to see exactly when and what sales occurred for
your participating programs. It includes the following columns: Order ID, Date,
Time, Advertiser, SKU number, Product Name, Items, and dollar amount of Sales
and Commission. It is based on transaction date--the date a transaction actually
occurs.

T Non-Commissionable Report - The Non-Commissionable Sales report allows
you to view transactions that did not result in commissions as well as the reason
why the commission could not be paid. It includes Date, Advertiser, Order 1D,
Product Name, SKU number, dollar amount of Sales, and Reason. This report is
based on transaction date--the date transactions actually occur.
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Accounting reports

1 Signature Orders Report - allows you to view your link activity down to the
individual user level. It is available to publishers using our Signature technology
and includes Member ID, Advertiser, Clicks, Sales, and Commissions. This
report is based on transaction date--the date a transaction actually occurs.

1 Payment History Report - provides the detail for each consolidated payment
issued by RAN. By drilling down into each month and specific payment batch,
you can see which offer, invoice periods, and dollar amounts are included in
each payment.

1 Revenue Report - helps you discover the hours of the day, the days of the week,
the weeks of the month, and the months of the year that are most successful for
you.

1 Product Success Report - will help you learn about the products that have been
bought by customers who were referred from your site. It includes SKU number,
Product Name, Advertiser, Product Category, Orders, Items, Items Canceled,
Sales, Baseline Commissions, Adjusted Commissions, and Actual Commissions.

5. Get paid

RAN pays your commissions by check, direct deposit (ACH), or PayPal. Please refer to
the current Payment Options table in our Publisher Help Center to see specific options
related to your country. We constantly expand our international reach and our payment
options.

There is a minimum payment threshold depending on which country you live in. We
issue four publisher payments per month. With consolidated payments, RAN includes
all advertiser payments received and cleared as of the day the payment file is
authorized. This includes advertiser payments received via wire transfer as of the prior
business day.

RAN will invoice advertisers on your behalf monthly. Our standard payment terms
require advertisers to review and close invoices by the end of the calendar month once
the invoice is posted. Payment is due to RAN 30 days after the invoice date. For
example, commissions earned during the month of October (which are invoiced in early
November) would be authorized by the advertiser by November 30th with payment due
to RAN by December 30th. Publishers would then be issued payments (once the
minimum payment threshold has been reached) in the following week.

Find out more about getting paid with our FAQs.
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Get more familiar with your Publisher Dashboard

The Publisher Dashboard home page gives you a quick snapshot of how your program
is doing, as well as things to do, messages from RAN and advertisers, ways to find new
advertisers to partner with and a direct link to the Publisher Help Center.

You can watch a video tutorial on the Publisher Dashboard.

Publisher Dashboard Overview

m | syedemo = &) Ste iD uzlwomui-x.mj
esia Select Uangisge TROERTUS,

PRI () ) e

HOME PROGRAMS LINKS REPORTS MESSAGES PORTFOLIO ADVERTISER SEARCI

g —

Payment Intaggation

Good Sam Club Affiliate.
=

Program
3 LJ SHOPPING.NETINC.

You have been selected for
2 Private Offer!

> Sale now on at
Figleaves.com - up to 80%
off

» Door to Door Organics
Affiliates = What is Good
Food?

Y

> Spring Sale! Save 10% on
ALL orders + FS on orders
of $149% onky at
FairwayStyles.com!

Here are some of the features of the dashboard Home page shown above:

Quick Stats

Payment Info

Trend & Your Top Advertisers
Announcements from RAN
New Advertisers

Global Deal Dispatcher
Things to Do

New Messages

Programs

Links

Reports

©COoNOOOTORODMDE

e
= o
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12. Messages
13. My Account
14. Portfolio
15. Loginand SID
16. Language
17. Advertiser Search
18. Help!
The Quick Statssecti on i s especially helpful to

glance. The table can be set to show you a variety of statistics, but the general overview
is set to a 7-day view. The metrics measured include:

f
f
f

Impressions - the number of times RAN links on your website are loaded.
Clicks- Measure of the number of times one of your links is clicked.

EPC - Stands for Earnings Per Click and is a simple ratio of the amount of
commissions to the number of clicks your links have incurred.

Sales - The amount of money in sales attributed to your affiliate program.
Commissions The amount of money you earned from eligible sales or other
actions.

In addition, here is an overview of some of the other features of the dashboard:

Announcements i System alerts and announcements about changes to the
functionality and user experience of the publisher dashboard.

New Advertisers T The new advertisers that have launched on the network, this
will show the networks you are signed up to only.

Payment Info i a quick overview of when you were last paid and this section
provides a quick link to your full payment history.

Trend T Shows your commissions (or other data point you select) over the last
30 days

Top Advertisers i This shows the 10 advertisers you have made the most
commission from. In return this will tend to show you who you have served the
most orders for.

Things to do i This section shows you what action you need to take, i.e. VAT
information or Outstanding private offers that have been extended.

Global Deal Dispatcher 1 Links to the Global Deal Dispatcher newsletters,
showing all of the current consumer offers and publisher incentives from
advertisers.
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PROGRAMS tab

- Categories 1 Search for RAN advertisers via a category filter. The categories
vary from Computer & Electronics to Fashion to Travel. The categories are self-
selected by the advertisers and many have more than one category selected.
Each category breaks down into several sub-categories also, to really help define
the search.

- New Advertisers i This search will provide you with all of RANG katest
launches. It will provide important information such as Commission, Return Days,
Relationship status, etc.

- Premium Advertisers i This designation is only applicable to advertisers on the
U.S network.

- My Advertisers 1 This option will provide you with a list of all the merchant
programs you are currently approved to. (Relationship status = approved) In
addition to this you can alter the tabs at the top right to view which programs are
pending approval and which you have been declined from.

- Private Offers i Here you can view all of the private offers that have been
extended to you. Private offers often offer an increase in commission or access
to a private program that would not be viewable publicly. Please note that this is
not always the case and you should review the offer terms before accepting.

- NOTE: Each of the above options will provide the same return of information, i.e.,
MID, merchant name, return days, commission, relationship status, etc.

LINKS tab

- Get Links 7 One of the most important sections to the Publisher Dashboard.
Selecting this option will give you a list of the advertisers whose links you have
permission to use. Hovering over the a d v e r tnanseavitl give you a selection
of link types to choose from. The most popular being text links and banners.
Following these links will show you previews of the available links as well as an
invitation to Aiget coded providing you wit
upon your site instantly.

- Product LinkFinder T This option allows you to access products from a
merchant 6s feed from a user friendly inter
a handful of products. Not great for mass uploads of product information but can
provide tracking links for specific products.
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Deep Linking i The deep linking tool is forever popular with publishers as it

allows the user to create a tracking link to any pageont he ad v website,§er 60 s
the advertiser allows deep linking.

Data Feeds 1 here you will find access to Merchandiser product data feed and

RSS feeds from the advertisers who offer them.

Web Services i this section of the Publisher Dashboard provides the publisher

with a selection of tools that can assist them in promoting the advertisers. These

tools include Advertiser Search API, Coupon API, Events API, Link Locator API,

and Product Search API. Also this section provides the publishe r  wi t h t hei r
ser vi c e sTha&tok&ndasraguired during the setup of all the additional tools

and should never be reset unless instructed by a member of the customer

support team.

Bento Box i The Bento Box offers another selection of tools that are not

available in the web services section. See below for descriptions of the tools and

their functionalities (please note the web services token is required for activation

of these tools)

- Tools i located under LINKS > Bento Box
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LinkGenerator Bookmarklet - Create tracking links to pages on an advertiser's
site with the click of a button.

Coupon / Voucher finder - Access discount and sale links from your advertisers
from one simple interface.

Mobile Dashboard - RAN Mobile Dashboard is a mobile website that you could
use to get product and coupon links, then share via email or your social
marketing channels.
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